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Zoom Phone

The next generation enterprise phone system

< Learn More




ORACLE NETSUITE

NETSUITE FINANCIALS

"1 Cloud Accounting Software

your FREE customised tour now!

First Name*

Last Name*

Company*

Phone*

How did you hear about us?*

Type of Business™

Work Email*

Country*
United Kingdom

4>

Your Role*

@ Yes, send me marketing communications on Oracle Products, Services and Events.

By filling and submitting this form you understand and agree that the use of Oracle's web site is subject to the
Oracle.com Terms of Use. Additional details regarding Oracle’s collection and use of your personal information,
including information about access, retention, rectification, deletion, security, cross-border transfers and other topics,

is available in the Oracle Privacy Policy.

GET MY FREE PRODUCT TOUR

Today, more than 18,000 customers use NetSuite to run their business in the cloud. Get
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Wondershare Filmora9 Video Editor.

The Best Video Editor

Alternative to Windows Movie
Maker & iMovie

Transform your video into a piece of art with simple drag & drop

interface and powerful editing tools!

Free Download ¥

For Mac OS X 10.11 or later

Switch to Win Version —



The better way to sell software

Checkout, subscriptions, licenses, promotions and

analytics that work well together.

&

Unify Grow Optimize
Everything you need to sell No limits to your imagination: Increase conversion, customize
software in a single integration your pricing, your experience, your customer experience, test
and intuitive dashboard your promotions everything
Learn more Learn more Learn more

Trusted by hundreds of software creators

W
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@ This site uses cookies for analytics, personalized content and ads. By continuing to browse this site, you agree to this use. Learn more

=. Microsoft | Skype Downloads  Skype to Phone  Skype Number  Features Products «~  Gethelp Signin «

Skype makes it easy to
stay in touch
Talk. Chat. Collaborate.

By downloading Skype, you accept Terms Of Use and Privacy &
Cookies.

Download Skype
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#1 soft drink in the world since 1886

Coca-Cola is the most popular and biggest-selling soft drink in history, as well as one of the most
recognizable brands in the world.

Created in 1886 in Atlanta, Georgia, by Dr. John S. Pemberton, Coca-Cola was first offered as a fountain
beverage at Jacob's Pharmacy by mixing Coca-Cola syrup with carbonated water.

Coca-Cola was patented in 1887, registered as a trademark in 1893 and by 1895 it was being sold in
every state and territory in the United States.

In 1899, The Coca-Cola Company began franchised bottling operations in the United States and in 1906
bottling operations for Coca-Cola began o expand internationally.

Our benefits:

* 100% more carbonated than any other drink

» Sold worldwide in stores, restaurants, and vending machines
» Just 140 Calories

* Only $2.66

Order now

Nutrition Facts

Serving S2e 1Ca

Amourt Per Serving
Calores 140

Total Fat Og 0%

Sodum <5mg F o
Total Carb. 3 1%
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Free shipping on orders over $35

The LEGO City Great Vehicles Van and Caravan
60117 pack is ideal for children who enjoy
building.

Challenges kids to use hand-eye coordination
and problem-solving abilities to put the
elements together.

Recommended for children ages 5-12,
includes 250 pieces.

This LEGO City toy also has a dog, as well as

an assortment of accessories like two & v,_ﬁf.~/—p—z§
S
sausages, a bone, mugs and a coffee o :_e§_Qg_

machine. , e

ORDER NOW
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EMOTIONS DECISIONS CONVERSIONS REVENUE




NO matter what
you're selling,
what people really
care about

sNn't the what,
ITS THE WHY
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Home Tour v Pricing v Gallery v Blog Resources LOGIN SIGN UP

Easy-1o0-Use Infographic Creator

Discover how non-designers are creating beautiful
infographics in as little as 10 minutes

Point and click editor makes it easy, even for non-designers
Choose from over 400 templates, icons and graphics

Use our extensive image library or upload your own
Unlimited customisation to make your infographic unique

Create professional infographics, reports, marketing materials

Q00000

Publish your creation online or print out in glorious high resolution

START FOR FREE

(Free Lifetime Account - No Credit Card Needed)

We've been featured in
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Reduce loading time

Optimization
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Reduce loading time

Change call to action buttons

Optimization
ildeas



Reduce loading time

Change call to action buttons

Reduce steps in form or funnel

Optimization
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Reduce loading time

Change call to action buttons

Reduce steps in form or funnel

Change the headline

Optimization
ildeas



Reduce loading time

Change call to action buttons

Reduce steps in form or funnel

Change the headline

Optimization
Add an exit pop up ideas



CONTROL VAR 1

P -
WE'RE AMAZING!! o WE'RE AMAZING ! >

REALLY, WE ARE! R PRESS THIS! REALLY, WE ARE! PRESS THIS!

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt




Conversion optimization isn't about
changing elements on a page,
IT'S ABOUT SOLVING PEOPLE'S PROBLEMS




Optimizing with emotion
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Easy-To-Use Infographic Creator

Discover how non-designers are creating beautiful
Infographics in as little as 10 minutes

Point and click editor makes it easy, even for non-designers
Choose from over 400 templates, icons and graphics

Use our extensive image library or upload your own
Unlimited customisation to make your infographic unique

Create professional infographics, reports, marketing materials

Q00000

Publish your creation online or print out in glorious high resolution

START FOR FREE

(Free Lifetime Account - No Credit Card Needed)

We've been featured in
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questions
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customer
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feel before finding a solution? )
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What pain does my customer Co re
feel before finding a solution?

questions
What are the emotional
triggers that drive her decision- a bOUt yo u r
making?

customer




What pain does my customer
feel before finding a solution?

What are the emotional
triggers that drive her decision-
making?

What are her hesitations and
concerns?

Core
questions
about your
customer




What pain does my customer
feel before finding a solution?

What are the emotional
triggers that drive her decision-
making?

What are her hesitations and
concerns?

What does she want to feel
after finding a solution?

Core
questions
about your
customer




3 steps for optimizing with
emotion



Meaningful
Customer
Research



The users...

The company..




MY FAVORITE SURVEY
QUESTIONS




MY FAVORITE SURVEY
QUESTIONS

What was going on in your life/day
that made you search for this
solution?



MY FAVORITE SURVEY
QUESTIONS

What was going on in your life/day
that made you search for this
solution?

When you weren't using [solutionl,
how did you solve this problem?




MY FAVORITE SURVEY
QUESTIONS

What was going on in your life/day If you couldn't use <solution>
that made you search for this anymore, what would you miss most?
solution?

When you weren't using [solutionl,
how did you solve this problem?




MY FAVORITE SURVEY
QUESTIONS

What was going on in your life/day If you couldn't use <solution>

that made you search for this anymore, what would you miss most?

solution?

When you weren't using [solution], What's the #1 thing you'd mention to a
how did you solve this problem? friend If you wanted to convince them

to give [solution] a try?



Keep asking
why until
there's no
whys left



What persuaded you to sign

Keep asking
why until
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What persuaded you to sign
up?
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"You had the most features..”



What persuaded you to sign
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What persuaded you to sign
up?

"You had the most features..”

' needed something different
than everything else’

'l wanted to create something
memorable’

Keep asking
why until
there's no

whys left




What persuaded you to sign
up?

Keep asking
why until
| o there's no
ihan overything elog' whys left

"You had the most features..”

'l wanted to create something
memorable’

' needed to stand out / to be

appreciated by my peers &
managers’




Home Tour v Pricing v Gallery v Blog Resources LOGIN SIGN UP

MAKE IMPRESSIVE INFOGRAPHICS

Create beautiful infographics in less than 10 minutes

START NOW

Al P, 3 - 3 1~ [ Al 11 e .y 1 . . P Al - svemm e omoa | ~—~




Surveys

Interviews

Competitor research STEP #1

Meaningful
User Testing CUStomer
) Research




Adding
emotion to
your copy
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HOME  SESSIONS  TICKETS  SPEAKERS ~ SPONSORS  ABOUT ]:REGBTER NOW
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Discover the best social media marketing techniques from
the world’s top experts

) k



Home Sessions v Tickets v Speakers Sponsors v About~v REGISTER NOW

Designed for you: the marketing professional...

If you're struggling to keep up with the ever-changing nature of social media marketing, this event
is for you. You'll be amazed how many people you connect with who are just like you.

Need more direction and guidance so you can move forward with confidence? You're not alone.
Thousands of people experience these struggles daily and they’ve found a place that changed
everything for them.

This could be you:

* Imagine keeping up with important trends and knowing exactly how to successfully
implement the latest techniques.

* Imagine getting 10X ROI every time you launch a campaign, create an ad, or start working on
a new platform.

* Imagine having all the wisdom you need to support every marketing decision you make.

* Imagine forming relationships with people who become like family—your always-available,
go-to group of peers who you can ask any question or present any new idea.

e Imagine having complete confidence with every strategy and tactic you present to your boss,
colleagues, or clients.

e |Imagine connecting with people who speak your language, understand your challenges, and
get you.

e Imagine knowing you are up-to-date with everything that matters, and never having to worry
about missing crucial information.

This is why we exist: We give marketers like you the ability to get all the information you need in

- - - - . -
)
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Live chat software

Connect with your website visitors in real time to
convert new leads, close more deals, and provide
better support to your customers.



Show, don't tell

Your customer's expectations are changing - exceed them
with the power of co-browse and live chat




Adding
emotion to
your copy




Value > benefits

Adding
emotion to
your copy




Value > benefits

Tell the customer's story

Adding
emotion to
your copy




Value > benefits

Tell the customer's story

Lead with clarity and empathy SIEP #2

dding
emotion to
your copy




Value > benefits

Tell the customer's story

SIEP #2
Adding
emotion to
your copy

Lead with clarity and empathy

Choose your words wisely




Designing
for feelings




Stop following
design trends




Being yourself makes
all the difference

Join more than 14 million people who use
to grow their businesses on
their terms.
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Design anything.
Publish a HYWhere. What would you like to design?
a

Create an account, it's free. is loved by
beginners and experts, teams and

individuals.
n Sign up with Facebook
G Sign up with Google BOWIE

*  BOOST YOUR
CREATIVITY

League Gothic -

HAPPY BIRTHOAY TO AN AMAZING GIRL)

Sign up with email

Already signed up? Log in

Presentation Poster Banner Flyer Social Media In




Turn Clicks into
Customers

helps small businesses connect with an audience,
collect leads, and close sales. Easily build websites, landing

pages, pop-ups, alert bars, and beyond.

Start a Free Trial » Watch it Work

JUST BE BALANCED

My top 10 tips for promoting
Well-being in
the workplace

GET THE GUIDE




Build your audience
and grow your brand
oh socidal media

Plan, collaborate, and publish thumb-stopping content that

drives meaningful engagement and growth for your brand.

Get started now




e
FEATURES PLAN RESOURCES CONTALCT US FREE SIGNUP SIGN IN

A user-friendly web analytics and heatmap platform.

" is free to use as long as you want. Set it up in just 1 minute.

oY O00Ng OP you agree T0 o NSNS )

What can do for you

Friendly interface, real time data,



.-
FEATURES PLAN RESOURCES CONTACT US FREE SIGNUP SIGN IN

A user-friendly web analytics and heatmap platform

+ is free to use as long as you want. Set it up in just 1 minute

STARTNOW ©

Trusted by:

ANce st.ck @ Zptimizely 2 Y




Use visuals that
SUppPOrt your
EMOTIONAL
MESSAGE




soft Sign

Downloads Skype to Phone Skype Number Skype Support More v Meet now Buy Office 365

X Gallery

Brittany Roth, Jazmine Simmons, Lucy Hol...
| (J Gallery Q¢ (& A

Search Skype
"""" V Q’ m'”

Join the millions

4 participants

g Ready to danc
. g Brittany Roth, Lucy Hol... 11:08 AM Srtany. 10:60 AM e
J You know it, Our squad is rolling deep tonlghtl@ ' N
E l ‘ I ‘ g Q I ‘ p e @ Sarah Roach 10:31 AM VIP.xslx
o Call 26min 23s @ 252 KB

Check Brittany Roth and Cody Roddy on the VIP
@ Carianne Gentry 10:30 AM m MS Excel
e Shared aphoto o g Lucy, 1100 AM
VIP.xslx
202 KB

&)

Nelson Morales 9:42 AM
) o I)
) ¢« Besties
@ Cassandra Drunn 9:42 AM g iicio
Ch @
[alk. Chat. Collaborate @oize =
. . - ® Told you!! - sagos @ W‘w\

Not yet &
«’ Will Little Wed

Call 10min 32s Q’
® Angus McNeil Wed

You need a day off

@. MJ Price Tue Gotting pretty in pink - that dress | got in NYC!
.f' | . vl

Unread mos
a Adam Jarman Wed Brittany, 11:02 AM -
> 3 o1 00 © i
This is going to be totally lit. Let's do this! - ®
125  Sorena, 1107 AM .

Girls, my outfit feels super basic. What are you w

As we continue improving the accessibility of Skype, we
currently recommend VoiceOver users download Classic
Skype.

M o
Q Aaron Buxton Tue
OK ¢ )

Joshua Murphy Tue
o Callended -2/ mda8s
‘g Besties Tue < ® ® (& o

BB 3

1

I'm going glam with sequins. See you hotties to,n

By downloading Skype, you accept Terms Of Use and Privacy
& Cookies.

Download Skype

See system requirements.



- ABOUT PRODUCTS SUPPORT  CONTACT US

= LOGIN @ LIVE FEED

Have Peace of Mind
KNnowing Your House Is Secured




Protect your property.

CCTV you can rely on 24/7, rain or shine. ‘ }"
L
5 «

BIG BROTHER CCTV W

,

-

HIGH DEFINITION CCTV CAMERAS
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Learn How I Can Help

#1 Solution for Commission Calculation ]
Your Business

eliminates the need for spreadsheet based manual calculations and makes incentive
programs easy to manage and error free.

First Name Last Name

Increase Accuracy and Maximize Profits Company

v Integrate Cross-Department Workflow
Phone Number

v Improve Accuracy of Payouts

0 Eliminate Manual Calculations

| _ Schedule A Demo
Gain Insight and Empower Growth

@ rorecasts and Analysis @ Reports and Analytics @ What-If Analysis

/" Clients Say: Seen at: A
2013 spotiight on g
a@compensaﬁon 4 | }» Technology*
. "...pleased to be leveraging the benefits of = = .
The Iconixx Team has earned our confidence...” WorldatWork
PROFORMATECH  ESOLVE

\\
~.

Privacy Policy



\ 1-877-426-6499

Lead Your Team to Success
#1 Solution for Commission Calculation

- Sales™ - helps you track and reward the very best of your sales team

Schedule a Demo:

.t,c
¢ . ;
-

A ‘\...ﬂ
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Remember and follow the
basic UX rules

Designing
for feelings




Remember and follow the
basic UX rules

Image supports emotional strategy and copy

STEP

DeS|gn|ng
for feelings




Remember and follow the
basic UX rules

Image supports emotional strategy and copy

People can see themselves or who they aspire to be STEP 7

DeS|gn|ng
for feelings




Remember and follow the
basic UX rules

Image supports emotional strategy and copy

People can see themselves or who they aspire to be SIEP #3

Designing
for feelings

Emotion is consitent throughout the page



3 steps to
optimizing
with emotion




Run meaningful customer
research

3 steps to
optimizing
) with emotion




Run meaningful customer
research

Add emotion to your copy

RECAP

3 stepsto
optimizing
with emotion




Run meaningful customer
research

Add emotion to your copy

RECAP

3 steps to

Design for thelr feelings OptimiZing
with emotion




3 Emotion-based tests you
can run this month



nttps.//getuplift.co/ctaconf




Aspiration
VS.
Relatable




VICTORIA'S FREE DELIVERY ON $150
SECRET PINK VIQIOQRM Priced in USD. Excludes clearance. Code DELIVER150. Details

2 & ?+v ®o

NEW! BRAS PANTIES LINGERIE SLEEP SPORT CLOTHING BEAUTY ACCESSORIES SWIM SALE

PREVIEW

OUR MOST SENSUAL LINGERIE EVER
SHOP THE COLLECTION >

TODAY'S OFFERS
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Shop Bras

.

]

and bands 30-4

Find My Fit



Pain vs.
emotional
outcome



‘ Basecamp How it works Got clients? Real results Pricing Learn Support Signin @ja'A143:{33

We've been
expecting you.

All growing businesses run into the same fundamental
problems. Hair on fire, buried under email, stuff everywhere.
The good news? Basecamp solves them. Try Basecamp free

for 30 days:

enter your email address

Start a free 30 day trial




'.. asana Templates Product Pricing Solutions Contact Sales Log In Try for free

Make more time for the work that
Mmatters most

Asana is the work management platform teams use to stay focused on the goals,
projects, and daily tasks that grow business.

Try for free

1l
o

Design Requests H20¢
- Board

New Requests ~ In Progress ~ Complete ~ Reference ~
%\




4 slack Sign in GET STARTED

Acme Sites #marketing & O & Qc

& 219 | R0 | £ Add a topic

All Unreads Jen Harper M
All T Hi @Brandon, how's it going with the creative for the fall campaign?
= A nreaas

«8 Brandon Sanders
Great, just putting the finishing touches on it now

accounting-costs Jen Harper 1. M
design-crit a Can't wait to see what you come up with!
events ﬂ Brandon Sanders M

# marketing | , reative.png v

T 3:48 PM -_— media-and-pr

a'; #marketing - Q

. . . Jen Harper 1. M
Slack is a collaboration hub, where the right people and G e hpepe—

creative for the fall campaign?

the right information come together, helping everyone Bx . Grea, ot putin the rsing ouches o

it now

B v

v Dawn Bridges
Love it! Maybe make the colors a bit brighter?

Jen Harper 1 DM Carolyn Silva
B Can't wait to see what you come up with! a Jen Harper
Yeah, that will fit better with our overall brand guidelines. Overall looks good
“ Brandon Sanders 15 P
1 Cl¢ ! I I ve.png v

get work done.

ﬂ Kenneth Tate
' Once you're down with the final version @Brandon I'll send it over to our printers.

Email address GET STARTED

‘,k -
b -
-

- -
) ’ & k 4
v Dawn Bridges M
Love it! Maybe make the colors a bit
brighter?
4]
@ () J;:_] By Send

=

¢ ® e 6 0@ o 0 0 @ o
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Product-
focused vs.
customer-
focused




By far the easiest free website
builder

Create a website using ready-made styles and layouts.

START HERE




Pricing Features Templates Samples Support Do-it-for-me Sign up

Next generation
website builder

Build sites with new technology

My

Web

tion ol vour

site

Des Service

Get started for free ( Order custom website )




HOW IT WORKS

PRICING FEATURED CUSTOMERS RESOURCE CENTER LOG IN

Grow your business
with an Al-built website

Human-assisted Al builds your website in 60 seconds

without the premium price tag.

FEATURED IN:

GET STARTED



Create a Website
You’re Proud Of

Discover the platform that gives you the freedom to create, design,

manage and develop your web presence exactly the way you want.

TPHONES

Homa Rerviows shop

Unparalleled
Listening Experience

Travel Headphones

I've reviewad dozens of pairs
headphones and these are my

1op T pices

8 7 1




[ e A tEe

Create your website in 5 steps.




More Tests? More Builds? More Devices?
Simply accomplish more with Test Case Management.

lest
Management Tool

Turn your data into QA Intelligence

FREE TRIAL ( Read more )




Q

PRODUCT INTEGRATIONS SOLUTIONS QA LEARNING CENTER CUSTOMERS PRICING BLOG HELP

TEST MANAGEMENT TOOL

Keep what's working.
Streamline what isn't.

Gain end-to-end visibility with the flexible test
management tool that runs the way you do

GRS ARIED

14 day free trial, no CC required



Demo Company Support @ Login @

Solutions Customers Partners Insights

Request a Demo Free Trial




Fuel your mobile
marketing growth @)
with attribution data

you can trust @4 |

Transform your mobile marketing data into valuable insights. Take a holistic
measurement approach to the user journey - and optimize every touch point.

- ‘/- -\‘
TALK TO OUR EXPERT |  FREETRIAL |
o /




Pre-flight
landing

page
checklist




ave you Included the why on

Pre-flight
landing

page
checklist




Have you i?nc luded the why on P r e - fli g h t

your page’ .
landing

Are you making it about

youhlrself?‘ or about the p a g e




Have you included the why on
your page?

Are you making it about
yourself? or about the

customer?

Can people see and feel the
emotional outcomes the Y
desire?

Pre-flight
landing

page
checklist




Have you included the why on
your page?

Are you making it about
yourself? or about the

customer?

Can people see and feel the
@WMEﬂGH&ﬂQ;EﬂHW%Sthey
desire?

Are the emotional triggers
consistent In your copy

colours and visuals?

Pre-flight
landing

page
checklist
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Only when your customers achieve
their goals,



Only when your customers achieve

their goals, will you achieve your own
Bryan Eisenberg




Thanks!

Get started with emotion-based marketing

https:./ /getuplift.co/ctaconf

GETUPLIFT
Talla Wolf
@taliagw



