GROWTH BY CONTENT

DRIVING MASSIVE TRAFFIC
WITHOUT A BIG BUDGET

CIEELGIE!



A little history lesson...

hsgal 2015

® 400 signups a week
e 25 upgrades a week
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A little history lesson...

3R
gSZg 2015 B 2018
30

® 400 signups a week ® 40,000 signups a week
e 25 upgrades a week e 700 upgrades a week
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A little history lesson...

Average growth rate of 150% YoY 2018

2015
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A little history lesson...

10% from organic
blog traffic

5% of visits signup

0Q
Q
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A little history lesson...

Content revision strategy
occurs here

-

0Q
Q

10% from organic
blog traffic

5% of visits signup
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But does content marketing even work?

"It doesn't convert!"

"It takes too long to see
results!”

"It isn't scalable!”




Buy ads instead- it's easier, right?

What if you don't have a
budget?

Or your LTV is too low?

Are ads really sustainable
then?




Approach content like a growth marketer

All countries v
Organic traffic' 283,745 /month Alltime Oneyear Last 30 days
3x Blog traffic in 1 year &
3 Aug "16 .
Total 0
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Organic growth looks something like this?

All countries v

Organic traffic' 92,949 /month Alltime Onevyear Last 30 days
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All countries v

Organic traffic' 52,340 /month

A

All time

One year

Last 30 days
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Or maybe even like this?

All countries v

Organic traffic' 25,111 /month Alitime Oneyear Last 30 days

£
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4-Step Framework

For Massive Organic
Growth

So you can have
organic growth that
doesn't look like this
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All countries

Organic traffic' 92,949 /month

4-Step Framework
For Massive Organic
Growth

All countries

So you can have
organic growth that
doesn't look like this

And instead IOOkS/ 3 Aug '16

Alltime Oneyear Last30 days

Alltime  One year Last 30 days

more like this |



Goals @
(Research @'

@ﬂm-“_
N7
Promotion -_x-
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How to establish specific goals for various types of content.

/ PROVIDES SOLUTION TO PAIN POINT ~

\
\
\
MIGHER CONVERSIONS




How to establish specific goals for various types of content.

HIGHER DOMAIN
AUTHORITY

/ PROVIDES SOLUTION TO PAIN POINT ~

HIGHER
CONVERSIONS

\
MORE TRAFFIC




How to establish specific goals for various types of content.

HIGHER
HIGHER DOMAIN CONVERSIONS MORE TRAFFIC
AUTHORITY

THAT MAGIC PIECE

OF CONTENT
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How to establish specific goals for various types of content.

HIGHER
HIGHER DOMAIN CONVERSIONS MORE TRAFFIC
AUTHORITY
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How to establish specific goals for various types of content.

HIGHER DOMAIN HIGHER
AUTHORITY CONVERSIONS MORE TRAFFIC
e |

VIRAL/EDITORIAL
CONTENT

ACTIONABLE/HOW- INSPIRATIONAL
TO CONTENT CONTENT
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How to establish specific goals for various types of content.

HIGHER DOMAIN GOOD LINKS VIRAL/EDITORIAL
AUTHORITY (Press mentions) CONTENT

35+ Simple Background Image 14 Visual Content Marketing Statistics

Templates & Design Tips to Know for 2019 [Infographic]

) VENNGAGE



How to establish specific goals for various types of content.

14 Visual Content Marketing Statistics for 2019 [Update] @ How to use

venngage.com/blog/visual-content-marketing-statistics/ v

Ahrefs Rank ’ UR' pe DR’ Backlinks ' Referring domains * Organic keywords ' Organic traffic’ Traffic value’
B
11,116 47 © @ 80 1.13K 482 141 .2 18 -6 $54
yji‘v Live 786 Live 430 PPCO PPC $0
Historical 2.58K Historical 662

35+ Simple Background Images, Templates & Design Tips - Venngage @ How to use

venngage.com/blog/simple-backgrounds/ v

Ahrefs Rank' UR' o DR’ Backlinks ' Referring domains ' Organic keywords ' Organic traffic Traffic value '
o)
11,116 15 % g 80 8 6 3.9K .e3 13.0K 2« $8.0K
Live 5 Live 5 PPC O PPC $0

Historical 13 Historical 7




How to establish specific goals for various types of content.

14 Visual Content Marketing Statistics for 2019 [Update] @ How to use

venngage.com/blog/visual-content-marketing-statistics/ v

Ahrefs Rank ’ UR' & DR’ Backlinks ' Referring domains * Organic keywords ' Organic traffic’ Traffic value’
11,116 47 ) 80 1.13K 482 141 .2 18 -6 $54
gj; Live 786 Live 430 PPC O PPC $0
Historical 2.58K Historical 662

35+ Simple Background Images, Templates & Design Tips - Venngage @ How to use

venngage.com/blog/simple-backgrounds/ v

Ahrefs Rank' UR o DR’ Backlinks ' Referring domains ' Organic keywords ' Organic traffic Traffic value '

‘-t;a}

11,1186 15 80 8 6 3.9K .3 13.0K 2« | $8.0K
Live 5 Live 5 PPC 0 PPC $0
Historical 13 Historical 7




How to establish specific goals for various types of content.

DRUNK Wnk Entrepreneurs] How to Create...
Watch later  Share

I‘ . J
CREATE VIRAL r»
CONTENT

DRUNK

ENTREPRENEURS




How to establish specific goals for various types of content.

It's no longer enough to just brainstorm a list
of "fun ideas” to write about.

You need a strategic approach to content.

) VENNGAGE



How to establish specific goals for various types of content.

i iti HIGHER DOMAIN HIGHER
user “cqu.s o" AUTHORITY CONVERSIONS MORE TRAFFIC
VIRAL/EDITORIAL ACTIONABLE/HOW-TO INSPIRATIONAL
CONTENT CONTENT CONTENT

) VENNGAGE




How to strategically research which keywords to rank for.

WRITE ALL THE THINGS!

How most 7

marketers approach ‘
content marketing




How to strategically research which keywords to rank for.

W ALLTHET S!

START WITH

KEYWORD
RESEARCH




How to strategically research which keywords to rank for.

2 TYPES OF PAGES YOU CAN PROMOTE
BORING PAGES: NOT BORING PAGES:

« High-converting landing « Blog posts and other
pages - un-gated content




How to strategically research which keywords to rank for.

com Content Organization System a m
View Insert Format Data Tools Addons Help Lastediy 10 Noyember
- o~ ® P o $ % 5 ;W A 0 B I s A %8 E-LlL-P-- o Q@ Y -2 -~
£ F o -
Suggested Title Suggestnd Editorial Title Suggested PageURL Similar Pages to Link to
Leadership skits CEOs fram Fortune 500 PSSO R LM manaser
What is leadershg? companies af hawe n common Rusaoade cotieadetabin I

Brainstorm keywords
and search volume

+ B Category Subcategory Longta ° )



earch which keywords to rank for.

-

nlgsliglelalalieclalaliale
9 @ 8 S & & F O8N S 8" s v oo

n

*

Status Search Terms
Page Status  Blog Categorias

Management
Company Culture

Productivity

Cordert Marketing
Socal Media Marketing
Growth Hackng

SEO

+ B Category Subcategory -

00

- -

© W N N e W N

Lo

How to strategically res

“ ~ ® P 1wy - § %

'()

Status

Company Culture
company values

company mission statement
employee perks

Personal Development

Content Marketing

+ = Category * Subcategory

O ® NN s WwN

~ o~ & P 1005 - $§ % 0 .00 123- Al . 10~BI-S»L°-
Status
A 8 c D E F
Status Search Terms Avg. Monthly S¢ Competition  Suggested Title Suggested
Page Status  Blog Categories
busi manag t 19,000 low
how 10 manage a business 450 low
managing a business 250 low
5800 medium
good management skills 350 low
team management skills 200 low
people management 1400 low
improve employees performance 500 low

Keep breaking down "category”
topics into more long tail search
queries

+ B Category *  Subcategory - | Longtail



How to strategically research which keywords to rank for.

people "Productivity”
management
business " . . "
Management Leadership

"Personal
i Development Understand the theme and

depth of topics you write about.

"Culture”

() VENNGAGE



How to structure your content to establish authority on Google.

Content Authority:
Consistently producing

i content within a specific
"Pillar Content” topic/realm.

) VENNGAGE



How to structure your content to establish authority on Google.

dya com Content Organization System T
ot View Insert Format Data Tools Addoms Help

- ~ & T on $ N X Aral

Search Terms Suggested Ednorial Title
Biog Catagorios

Loadership skils CEOs from Fortune 500
Leadership VWit i leasdership? companies ol have n common

Management
Campany Cutture
Personal Development
Productivity

— This might be your

Condert Marketing

e I "pillar page”

Growth Hackng
SEO

PPC
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How to effectively promote various types of content for growth.

100 —

75

50 —

25

TIME SPENT CREATING CONTENT

|
TIME SPENT PROMOTING CONTENT

*Note: Not sure how accurate this is...it's based on speculation



How to effectively promote various types of content for growth.

= unieastes » | Organic traffic
Remember this example..? ' weol from top 10 pages
All countries v

6.272
5,470 d
Organic traffic' 92,949 /month Alltime  One year . 2768 |




How to effectively promote various types of content for growth.

= unieastes » | Organic traffic
Remember this example..? ' weol from top 10 pages

All countries - 6.272
5,470
Organic traffic' 92,949 /month All time  One year a 2768

930

But they have over
- 5000 blog posts
658 published...

745




How to effectively promote various types of content for growth.

Remember this example..?

All countries v

Organic traffic' 92,949 /month All time  One year

™ United States v

#  Trafficl

6,272

5470

2,768 ¢

930

745

719

658

Organic traffic
from top 10 pages

&

But they have over
5000 blog posts
published...

Less than 500 of those
pages are actually driving
any traffic



How to effectively promote various types of content for growth.

All countries v

Organic traffic' 92,949 /month

All time  One year Last 30 days

ONLY 10% OF PAGES
ARE DRIVING TRAFFIC

Ll «® B

() VENNGAGE



How to effectively promote various types of content for growth.

2>\ . PROMOTION SHOULD
JE | TAKE UP MORE TIME

‘x’—-

25— THAN CREATION!

() VENNGAGE



How to effectively promote various types of content for growth.

HIGHER
CONVERSIONS MORE TRAFFIC

HIGHER DOMAIN
AUTHORITY

e GOAL IS HIGH

QUALITY
BACKLINKS

 FOCUS ON
PROMOTING TO
PRESS

™ VENNGAGE



How to effectively promote various types of content for growth.

HIGHER
CONVERSIONS MORE TRAFFIC

» PRESS MENTIONS ARE UNLIKELY
* FOCUS ON PROMOTING TO SITES WRITING

HIGHER DOMAIN
AUTHORITY

e GOAL IS HIGH

QUALITY

BACKLINKS ABOUT SIMILAR NICHES/TOPICS

» MORE LIKELY TO SECURE ANCHOR LINKS

« FOCUS ON
PROMOTING TO
PRESS

() VENNGAGE



How to effectively promote various types of content for growth.

) VENNGAGE



How to effectively promote various types of content for growth.

() VENNGAGE



nfographic desgn

How to effectively promote various types of content for growth.

Most Popular Content for infographic design

dF Publsh date v

32,816 results

Language *+ Shares v+ Doman Ratng + Refemng domans »

From 60 .
To 100
Infographic Design m
wo.net/gall K. .

8 waw behar
Plants »
These three information charts describe the morphological
characteristics, growth and development of fermn, gymnosperms
and... About About These three information charts descrbe the
morphoiogical charactenstics, growth and cevelogement

102 words g .

11 of the Best infographic Designs of 2015

# blog hubapot com/marketng/best -nfograptucs-2015 «
Here are 11 brands that totally naled their infographics in 2015
11 of the Best! Infographic Designs of 2015

1,242 words

Organic traffic +  Number of words « One artiche per doman

Sotedby Relevance + [ Export

¥ Doman Rating 33
f§ o | Refermng domains
P 13k | Oeganic traffs 1

Total 22K Median 9561 ¥ Who tweeted

Details ~
~ Doman Rating 2
f 4 Referring domains 84
P 580 Crganic traffi 203

¥ Who tweeled

Detalls ~



How to effectively promote various types of content for growth.

hI‘EfS Dashboard Alerts Site explorer Content explorer Keywords e rer Rank tracker Site audit

Most Popular Content for infographic design

## Publishdate v Language v Shares v Domain Rating v  Referring domains

omains v
Yy %
A visual compendium of glowing creatures
b ey ) = § 24¢ 8 e
P 20x B
are mice enough 1o et you know when they're around. first in Total S4K Median 24K W Who fwested

stalirment of what will hopefully be a year-long infographic de-
sign progect |

It says "infographic
design” in the article

ve always been into biology and design, so I'm




How to effectively promote various types of content for growth.

o New Campaign

STARY RECIPENTS

Let’s get started!

Tive (for your tean's epes anly

)
Infographic Design Outreach

From addvess
(Il decide later)

" Personalize messages
v s | for each person



How to effectively promote various types of content for growth.

" ) Invitations (17) Manage all
mailshake
Freelance IT Consultant/Program lgnore Accept

Manager

Cold-Outreach Best Practices:

Hello Sara,

y . ' " I hope you are doing well. | am Falguni, a soltware
a Don t sound 'lke a TObOt. consultant from India. | accidentally came across

your PM Plan article. Just stunning. There is noway

one wont fall in love with that
It will be my pleasure to connect with You on
Linkedin
Thanks. Have a nice day.
Regards
Falguni... See less

Reply to Falguni

Show more



How to effectively promote various types of content for growth.

a mailshake

Cold-Outreach Best Practices:

@ Cull your lists and make sure the
content is relevant.




How to effectively promote various types of content for growth.

a mailshake

Cold-Outreach Best Practices:

o g
’

e Nadyn Khoja «1odsa@venngag: cox
10 8lad =

Yup. IU's mee augein,

b% Don't be afraid to inject your s s
personality in your outreach. o e MMl g s S
(Be yourself...unless "yourself" T |
sucks...then be someone better.) RSt

et > TR

S0 by all means, feel free W ke your piok from S above (or something new 50 | Gan aod o my 1=t of reectors




How to effectively promote various types of content for growth.

a mailshake

Cold-Outreach Best Practices:

54 Give them a reason to care about
what you're doing
(and don't always rely on short

emails working)



How to effectively promote various types of content for growth.

PN

P
o §
)
<
Bt
S / i \
s - N S

Build a relationship.
Link Building is a long-term
strategy.

() VENNGAGE



All good marketing is growth marketing.

A DATA-DRIVEN
& ITERATIVE
APPROACH

TO GROWTH

) VENNGAGE




All good marketing is growth marketing.

® Goals Get slides and
@ Research templates:

@ A“thority venngage.com/blog/cta19
@ Promote

@nadyakhoja ™) VENNGAGE



