COPYHACKERS

The practice of
turning VOC data into
experiment-worthy copy




| learned everything
about life from Mr Rogers.

@COPYHACKERS



What do you do with the mad that you feel
When you feel so mad you could bite?
When the whole wide world seems oh so wrong,
And nothing you do seems very right?

What do you do - do you punch a bag?

Do you pounhd some clay or some dough?

Do you round up friends for a game of tag?
Or see how fast you go?

It's great to be able to stop,

When you've planned the thing that's wrong,
And be able to do something else instead
And think this song:

| can stop when | want to,

Can stop when | wish,

Can stop, stop, stop anytime.

And what a good feeling to feel like this,

And know that the feeling is really mine -
Know that there's something deep inside
That helps us become what we can.

For a girl can be someday a lady,

And a boy can be someday a man.



- Make it rhyme and layer
- it over music.

Take what o
your audience
says.

@ COPYHACKERS



Push it through
copywriting frameworks
:rake th? most and formulas, and add
Interesting of . better practices.

the voice of ¢

the customer.

— VAUDATION-K
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L

SOME COPYWRITING
BETTER PRACTICES




SOME FORMS OF
VALIDATION:

—> Preference tests

—=» Clarity tests

—> User tests (in-lab, virtual facilitated, virtual unfacilitated)

—=> Internal tests: audience gut-check, “Breakthrough or
bust?”



a

N— ..~ Always be clear.
“what I ‘
learned is if o
you think you
need rehab
you do”

. IF YOU THINK YOU
(EHAE. YOU DO

/.w—“
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“Breakthrough
or bust?”

HACKERS




Breakthrough.

400% more clicks and
26% more leads

@COPYHACKERS



a

7) " : i
T -, e “First person headlines”
“1I sweat all

the time - it o Lead with visceral problem
doesn’t even , ]
have to be

hot out”

“I'm sweating

even wh.en i} - ; "'f DOBN T EVEN MVE T()
the A/Cis on v ’ Bf hot OUf MY IS
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Breakthrough.

49% increase in paid
conversions

@COPYHACKERS



=WISTIA

It's good to be pc
It's best to lead

You've had a bunch of people wat

And thoy've all seen "powered by Wistia® at

BY WISTIA

£
\

That's great for Wistia. But what about your
To remove that banner and focus your vi

Switch 10 our 25-video plan for just $25

When you upgrade to our very budget-fri
than full control of your video branding. Yo
core integrations that make Wistia loved by
got powerful features like:

¢ Trend reporting to see what your vi

¢ Video heatmapping

¢ Audience insights: see your whole aud
(¥ke the company they work for)
Video hosting for greater speed and
Customizable thumbnails
Customizable player colors

Autoplay options

Replay options

Commenting options

Custom controls: hide or show a play
for video sales letters

Video captions

Calls to action

Annotation links

Tumnstiles - capture email addresses
Social bar: hide or display Twitter, Fa¢

[ DT T BN SR DR BN

@COPYHACKERS

=WISTIA

Good news
People are watch

Fantastic, right?
Now here's a question...
How can you put your new video data to

You may be wondering: What's the good in kno
my video and 90% are not? Or that viewers are
Or that some people are rewatching a particular

That data will make your life so much easier. For

« If only a small percentage of people are ch
autoplay the video or b) customize its thu
to click

» |f viewers drop off after a few minutes, a) ¢
bar (where the timeline is) or b) make sho

« If viewers are rewatching a segment, add
that oh-so-interesting part... and turn vie

You can do all of those things in mere seconds i
Vani 10 ry those A'.lﬁ o QUL - Lase e 10 AAS1
OR
MIQW NS TNONe aOOU ‘.'.h' =L \l'."r . A ﬂ':

BTW, as you keep using Wistia, data about your
aggregates. So you'll be able to see which vie
driven decisions about the content to create next.

| want Wistia to track how my

HUBSPOT LOVES WIS
"Wistia's analytics helps us fi
resonated with our audienc
better video ne;

HubSg

=WISTIA

We saw 18% more people click "play”
when we did this Joanna

We customized the color of our video players.
That's all it took to get nearly 20% more views of our videos.
The Wistia video player defaults to grey. Which is nice. But grey.

So why stick with grey when you can go with hot pink... or dollar-bill green... or, well,
Wistia Blue? Take a look:

Before

Getting 18% more views is pretty major. Videos that used to get 100 views a day now get
118 views a day. In a month, that's an extra 500+ views. And it only takes something like
11 seconds to make this very simple but very powerful change to your videos...

PS: Watch this to see how to optimize your videos in Wistia...

¥ Appearance

Change Thu

Player Color
&

-

—4

WISTIA

3.5x the
conversions.




You design.
You are a designer.

That moment you realize your design
should've been transparent

{ con de
and grag
clients, ¥
ecquain
cover fo
for thei
of these
{ didn 't
complet
particul
from scr
turned r
designe,

You may have started using Canva for Wa
find budget to hire a freelance designer f¢
social posts...

Save nearly 25% by switching
Maybe you were tired of quality problems ¢ to an annua| p|an today
keep waiting for your busy in-house desig
ads and posts. That may be why you starte

the first place. Switch to Canva for Work yearly billing, and you'll save $3 per month

Logos. T-shirt designs. Confetti g per team member.

But since then, something’s shifted.
Any design that isn't a rectangle o Your business could save more than $35/year for every team member

Since then, you've transformed into a desig transparent background instead @ on your plan by switching to the Canva for Work annual plan. And you

you C:IN tsaveitasa.jpg or .pdf. won't have to sacrifice features, storage - anything. You'll get everything
You're the kind of designer who avoids crez -Png e you've come to depend on in Canva for Work plus savings that stack up.
templates. You save time with Magic Resize Which you can do! ‘

with folders and 400,000+ premium pics. Yi Your CFO will love saving money.

Pnotoshop color settings, channels, paths. Because you've got Canva for Wo

into templates. You stay consistent with a E as transparent .png images like s And your CMO will love uninterrupted team access to Canva for Work.
make animated gifs.

It can be easy to minimize how much you g Social Media Template Switch to annual billing and save 23%
Because everything's pretty. And nothing fe

D Vio
your awesomeness fool you. With Canva fo L Down

Yol ane desigvier. s ts Your Canva for Work trial - and this offer - ends in just 48 hours:

PNG -1

Dedgn Sm.'\g bea Download

This way, you won't have to worry about trying to remove the
background on that logo you just made... or on the book cover that's
going on your Facebook page...

or on the cool quote-graphic (featuring Albert Einstein's frizzy head!)
you're planning to embed in an email. You're all set.

@ COPYHACKERS




(whether we can a/b
test or not)




0BVZ + GKEAT kS LOVE T0 ADD
nterviewing the founders the

original “customers”)

e New / Ex- / Customer surveys
Thank-you page surveys

e On-site polls UserTesting.com

e Competitor audits

Mining sales call recordings

e INn-lab user tests and FMHs e Mining support tickets

e Mining Facebook comments

e Online review mining



http://UserTesting.com

Google

site:tamazon.com inurl:"product-
reviews" "tired of" keyword

@COPYHACKERS



Google

site:tamazon.com inurl:"product-
reviews" "tired of" acnhe

@COPYHACKERS



HACI

Google

site:amazon.com inurl:"product-reviews" "tired of" acne  Q

Q All 4] Images *] Videos ) Shopping News { More Settings  Tools

About 1,230 results (0.32 seconds)

Customer reviews: The Acne.org Regimen - Complete ... - Amaz...

https://www.amazon.com/Acne-org...Acne.../product-reviews/B001680RPS?...
Find heloful customer reviews and review ratinags for The Acne.org Regimen ... Long story short
| got tired of looking at my nasty face in the mirror and not being ...

Customer reviews: AcneFree Severe Acne Treatment ... - Amazo...

https://www.amazon.com/AcneFree...Acne.../product-reviews/BOOOKKS3L6?...
| used to use proactiv for about 3 years when my acne got bad but eventually like many
customers | got tired of the hidden fees and overcharges. My skin wasn't ...

Customer reviews: Neutralyze Moderate to Severe Acne ... - Am...

https://www.amazon.com/...Severe-Acne.../product-reviews/BO0YBBPGCQ ~
And if that fails....| will have to see the doctor for some serious stuff. I'm so sick and tired of
being 26 years old and breaking out with acne as bad as | was when | ...




Google

site:tamazon.com inurl:"product-
reviews" "tired of" plumbing

@COPYHACKERS



HAC

Google

site:zamazon.com inurl:"product-reviews" "tired of" plumbing  Q

Q All 4] Images *] Videos News ) Shopping : More Settings  Tools

About 1,840 results (0.35 seconds)

Customer reviews: Toto CST406MF#01 Plumbing Part ... - Amaz...

https://www.amazon.com/...01-Plumbing.../product-reviews/BO09YA1ESW
Toto CST406MF#01 Plumbing Part, Cotton White; »; Customer reviews ... under the glaze
(looked like a sharpie mark) and | was tired of shipping back so | kept it.

Customer reviews: General Pipe Cleaners R-3NKH 3 ... - Amazo...

https://www.amazon.com/General...R...3.../product-reviews/BO00DZGJZW
Plumbers cost a fortune, particularly if the clog comes at night or on a weekend. .... | was tired
of my toilets clogging and hated to call the plumber every time.

Customer reviews: Kleer Drain 100 Instant Drain Opener - Amaz...

https://www.amazon.com/Kleer-Drain.../product-reviews/BO00DZDO0VI?...5
While waiting for the landlord to finally send a plumber | got tired of waiting and bought this at
the store. Came home and launched whatever was clogging the ...




Push it through

:rake th? most copywriting frameworks
Interesting of . and formulas, and add

the voice of ° . better practices.
the customer.

— VAUDATION-K
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COPYHACKERS

We use interviews to find
the story, the value
proposition and the big idea.

|



Value props, stories and big ideas often come from...

Founder Interviews

—— 1. Have the interview on Zoom (video)
——= 2. Take directional notes during
—— 3, Record the call, with permission

——= 4. Use rev.com to transcribe it

——== 5. Print and read the transcript with a highlighter


http://rev.com

| always start with
the assumption that
most engineers love
bmldmg shit

- Travis Kimmel, Cofounder of GitPrime

@COPYHACKERS



e Want to believe /
suspend disbelief

“l] always 1\ Unique + highly
start with the , -*  desirable
assumption .
that most
engineers
love building
shit”

" o Memorable

@COPYHACKERS




VALIDATION: "ENGINEERS BUILD BUSINESS'



000

[r— . L]
-1 GitPrime Platform v Pricing Customers Company Blog Get Started

n GitPrime Q é’ Joanna Home Create 3.1 y g

Engineers
build business.

@gitprime
@
n g I n ee rs About
Photos i Like 3\ Follow @ Share @ --- Sign Up o Send Message
Ul USINEeSS.

Accelerate velocity and release products faster

with visibility into your software engineering team.

Get Started > Explore the Platform T \‘ / :
he proof ISIn the datg-

Engineers build business,

gitprime.com

|1 GitPrime

A ATLASSIAN P PayPal FA\ Adobe splunk> vmware & SENTRY



COPYHACKERS

We use sales call / demo
recordings for plotting and
writing email sequences.

2




@

HACKERS

You’ve collected leads
on that Unbounce
landing page.




How do you plot the
nurturing emails?

@COPYHACKERS




MATCH PROBLEM AND EDUCATE FLESH OUT BEST SOLUTION
ON SOLUTION/ BEST PRACTICES AND MOVE TO PRODUCT AWARE

Ebook,
webinar or
gvent

NAME Content Content Content

EMAIL

Thank You

Chilipiper
booking

@COPYHACKERS




What message comes first?
Second? What's the
sequence / order?

@COPYHACKERS




Study the flow of a
handful of sales calls.

@COPYHACKERS




Q, Search for Deals, Participants, Meetings or Transcript mentions

&

@
® Late StageT...
Next Steps

BANT

Trial / POC

API

Calendar Inte...

How many engi...
Installation Prob...

Next step after d...

Pricing

Procurement

project timeline ...

Pull requests
Security
snapshot report
trends

trial

version

Engaging Questi...

Rep Questions

Prospect Quest...

Pricing & Disc...

Product / Ma...

-Gitprime data walk through edit

https://app.gitprime.com/v2/or X =+
&< - C & https://app.gitprime.com/v2/org/cbt-nuggets/r/project-timeline

Greyson Junggren

(41 GitPrime

Your GitPrime trial will expire in 2 days. | Questions? contact sales@gitprime.com or call +1 650-689-314

cvwposer - -e- o ———agy === o= T T——r T T

{lill Operational Reports

099, . : i 1
08 Work Log PrOJeCt Tlmel'ne

il Project Timeline

iE Leaderboard
Retrospective Work Volume: Velocity @ Trend (@ Moving Average [ Average

Snapshot

Trends

'0- Daily Update

Spot Check

Review & Collaborate

2| Review Workflow 3D
Review Collaboration €D
PR Resolution 3D

PR Details

Settings

Help Docs

Zach Work Trend: Absolute New Work Legacy Refactor Help Others Churn

Themes
- [ ) - a - [ ] -as - (. PEE»
Speakers
Greyson Junggren
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Playlists

Q, Search for Deals, Participants, Meetings or Transcript mentions

N
.

(/’[ \ -Gitprime data walk through
@

@
@ LateStageT...
Next Steps
BANT
Pricing & Disc...

Product / Ma...

Trial / POC

API

Calendar Inte...
How many engi...
Installation Prob...
Next step after d...
Pricing
Procurement
project timeline ...
Pull requests
Security

snapshot report

LA R ] hitps://app.gitprime.comv2/or X

<« C @ https://app.gitprime.com/v2/org/chs

5 GitPrime Your GitPrima tral will xpirain 2 daye.

Jlill Operational Reports A
95 | ) -
RSN Project Timeline

uilli- Project Timeline

Work Volume: Velocity

Work Trend: Absolute

trends
trial
version Themes
- n - - - = -
) Speakers
Engaging Questi...
Rep Questions Greyson Junggren
Prospect Quest... mimm an INN AN SN (N O N SN NN N O O N ESNAEE | I (S| e

/dkofyQUW?7jcUEdKE7DsWOYL/crSKSCweT4v17KmZWU=

A [ 0:00)

edit

ales@gitprimecom or call

@ Trend @ MovingAverage (@ Average

NewWork @ LegacyRefactor @ HelpOthers @ Churn

84%
[}

16%

Watch their expressions as they
see the demo

Skip to the parts where the
prospect is talking

Make notes to self in ALL CAPS
particularly when you don’t want
to forget a great idea or insight)

Put interesting language in
“quotation marks”




Watch for

“documentary-style”
moments.

@COPYHACKERS



-

- ohididn't realize martin was spending
three quarters of his time continually
reworking every line of code every time
this particular requirement changes

o9

@COPYHACKERS



Watch for phrases like
“I'm worried about” and
“Can you show me...?”

@COPYHACKERS



-

iI'm worried about the overhead - the overhead and the
upkeep. where does the data come from that gitprime
reports on? how much attention are my guys gonna have
to focus on this? are the inputs intuitive? do they make
sense? or is it gonna be a real drag? if you take for
example a time keeping system - they sound great in
theory and everyone thinks the outputs will be useful...
but then people spend more time trying to figure out
how to record their time than they actually do working. if
this takes more than 5 to 10% of their work effort in the
day, it'll be a really difficult sell and it’'ll be really difficult
to get people to use it.

o9




-

if it’s too abstract, too cumbersome, too difficult and
intricate for the guys to get trained up on and if it ends
up being a data burden, i would definitely not want to
use it. sometimes things turn a little report-happy - you
end up updating all these reports that go nowhere.
people end up doing busy work with continuous
management reports. that would be a definite negative. i
wouldn’t want to use gitprime if that’s the road we get
taken down.

@ COPYHACKERS 29



In Excel, plot the topics they
cover, in the order they cover
them, across a simple timeline to
understand discussion flow.




(This is how you “get inside
the customer’s head.)

@ COPYHACKERS



Lead A:

Enterprise Ship faster
(Call 1)

Erl;fea::)rBlse Better PR

|

(Call 1) cyeles
Lead C:

Midmarket Ship better
(Call 1)
Lead D Shorten PR

Enterprise cycles
(Call 1)

@ HACKERS




Lead A:

Data-driven

What about

Ent . Shio faster Team won't trust engineering / cross multiole Measuring Actionable Easy for team
nierprise P data 9! 9 P remote teams data to adopt
(Call 1) Engineer KPIs teams / repos?

Lead B: Better PR Who's stuck / |Need calculations Measurin Data-driven IIRA does Need calculations
Enterprise cveles Find bottlenecks | /Team won't remote teargns engineering / this? / Team won't
(Call 1) y early trust data Engineer KPIs ' trust data
Lead C: More Data-driven Team won't What about
Midmarket Ship better Ship faster : engineering / across multiple

collaboration : trust data
(Call 1) Engineer KPIs teams / repos?
Lead D: Shorten PR Metrics / How to Find Increasin Are senior
Enterprise cveles measure bottlenecks enaa emen’?too people helping
(Call 1) y productivity? early 949 juniors?




Lead A:

Data-driven

What about

Ent . Shio faster Team won't trust engineering / cross multiole Measuring Actionable Easy for team
nierprise P data 9! 9 P remote teams data to adopt
(Call 1) Engineer KPIs teams / repos?

Lead B: Better PR Who's stuck / |Need calculations Measurin Data-driven IIRA does Need calculations
Enterprise cveles Find bottlenecks | /Team won't remote teargns engineering / this? / Team won't
(Call 1) y early trust data Engineer KPIs ' trust data
Lead C: More Data-driven Team won't What about
Midmarket Ship better Ship faster : engineering / across multiple

collaboration : trust data
(Call 1) Engineer KPIs teams / repos?
Lead D: Shorten PR Metrics / How to Find Increasin Are senior
Enterprise cveles measure bottlenecks enaa emen’?too people helping
(Call 1) y productivity? early 949 juniors?




Email 1:

Shorten PR cycles

so you can ship
better product faster

@COPYHACKERS



Lead A:

Data-driven

What about

Ent . Shio faster Team won't trust engineering / cross multiole Measuring Actionable Easy for team
nierprise P data 9 9 P remote teams data to adopt
(Call 1) Engineer KPIs teams / repos?

Lead B: Better PR Who's stuck/ |Need calculations Measurin Data-driven JIRA does Need calculations
Enterprise cveles Find bottlenecks | /Team won't S . teargns engineering / this? / Team won't
(Call 1) y early trust data Engineer KPIs ' trust data
Lead C: More Data-driven Team won't What about
Midmarket Ship better Ship faster : engineering / across multiple

collaboration : trust data
(Call 1) Engineer KPIs teams / repos?
Lead D: Shorten PR Metrics / How to Find Increasin Are senior
Enterprise cveles measure bottlenecks enaa emen’?too people helping
(Call 1) y productivity? early 949 juniors?




Email 2:

Measuring & calculating

so you can implement data-driven
engineering with good KPlIs

@COPYHACKERS



MATCH PROBLEM AND EDUCATE
/ BEST PRACTICES

Metrics and

NAME Content

EMAIL

Content

FLESH OUT BEST SOLUTION
AND MOVE TO PRODUCT AWARE

Multple

Thank You

anwer

(

No answer-
sell hosted?
Chilipiper
booking
Thank You A
Fundamentas Private
page nk n
the ndgatve
NAME
EMAIL
. S
the nagatve
“

INCREASE PRODUCT AWARENESS
AND LOYALTY TO PREMIUM SOLUTION, trial nudge

Self Vs Jira or
segmenier Impact How we KPEye GitHub Higher NP Secure
email mefric caloulate candy alone scores install

DA aug DA gug DA gug D<) gug DS gug D<) gug DA

Trial start Trial start Trial start Trial start Trial start Trial start Trial start
page page page page page page page
Carlwe we Howy to to to How to Hofv to

help igstan? help Nystal? S T gl 'j_' &

INCREASE PRODUCT AWARENESS
AND LOYALTY TO PREMIUM SOLUTION, no tral nudge
Self Vs Jira or
segmenter Impact How we KPEye GitHub Higher NP
email metnc cakulate candy alone scores

DA aug D<) gug D<) gug D<) gug DA gug DA

Trial start Trial start Trial start Trial start Trial start Trial start
page page page page page page




You can also use sales call /
demo recordings to WRITE
your emails.

@COPYHACKERS



‘“when we're in e Problem

standups and /s

an engineer’s ‘..~ o Agitation

been stuck for p

weeks but o o Solution

thought he /
could figure it
out on his own,
and now we’re
late so he finally
brings it up”

U to me

Pull requests gathering dust?

C},’ Ben from GitPrime Thu, Nov 29, 4:00 PM (3 days ago) Y & Share this email -

-

Unresolved PRs mean code is dying on the vine

It's the end of a sprint and your team seems to have hit a bottleneck.

You aren’t sure what or who's causing the bottleneck, but you know it's a costly problem

to have. And it keeps happening. So you need to address it.

But what do you do?

You don’t want to assume. You don’t want to start down the path of coaching your team
as a whole to “up their game.” There’s a reason the project has stalled. And you need to
know what that reason is if you're going to resolve it. And prevent repeat occurrences.
What if you could see what's going on under the hood of your engineering team? What if
you could show your engineers exactly what’s causing bottlenecks so you can work

together to fix it?

Data about your engineers lets you predict and
prevent bottlenecks

(e f thaoe laoardinms rartiene ~f and.Af.enrint hattlanacrke e thic: enrmaoannos A vt ir foam

||



“‘when someone

commits 1000 lines right 3
before the weekend

[when no one will

prioritize reviewing it]

and it dies on the vine”

“well it’'s hard to know
[who the bottleneck is]”

“what’s going on
under the hood”

Pull requests gathering dust?

Ben from GitPrime Thu, Nov 29, 4:00 PM

Unresolved PRs mean code is dying on the vine

t's the end of a sprint and your team seems to have hit a bottleneck.

You aren’t sure what or who's causing the bottleneck, but you know it's a costly problem
to have. And it keeps happening. So you need to address it.

~

But what do you do?

You don’t want to assume. You don’t want to start down the path of coaching your team
as a whole to “up their game.” There’s a reason the project has stalled. And you need to

Y It At rsseanm 1o 1F zt 1T s o~ 5 $ oo mlisn 14 N ] \ VSN 22 > ~ 4 N SN LY L ~ SN
know what that reason is if you're going to resolve it. And prevent repeat occurrences.
J . .

What if you could see what's going on under the hood of your engineering team? What if

you could show your engineers exactly what'’s causing bottlenecks so you can work

~

together to fix it?

Data about your engineers lets you predict and

prevent bottlenecks

One of the leading causes of end-of-sprint bottlenecks is this: someone on your team
commits 300+ lines of code all at once. Engineers who'd normally jump on a PR see that

this particular PR is very large. It could take them into the evening to review it.
J s .

As a result, the oversized PR sits unreviewed. No comments. No collaboration. No hope



COPYHACKERS

We use thank-you page
surveys for crafting
messaging hierarchies.
And writing sticky copy.




Immediately after a
tomer purchased
COPY SCHOOL S
» COPYHACKERS Copy School 2018,

we asked him / her...

\ V2

@ COPYHACKERS




000 <>/ oD,

;0“0“0;.

@COPYHACKERS

COPY SCHOOL

» COPYHACKERS

are on their w 3" 0 your ema | lf"b‘:ll_

GOOdb 5; e n the tme it takes for them to get there, could you please answer ths
guesswork!

You just gotaccessto the '+ Hi! Before you begin, please tell Jo this:
course designed to make

you the most profitable What was going on in your life that brought
person in the room. you to join Copy School today?




@COPYHACKERS

12 Mar 2018 02:52 AM O

= Hi! Before you begin, please tell Jo this: What was going on in your
life that brought you to join Copy School today?

Groping in the dark of uneducated purgatory destined to
be chained to low wages and toxic work environments, yet
unwilling to surrender, to the perils, of loserdom...



u)

13 Mar 2018 04:24 PM

E Hi! Before you begin, please tell Jo this: What was going on in your
life that brought you to join Copy School today?

| wanted to become a cop

to start off my own busines my
abilities.
12 Mar 2018 06:47 AM [ ]

E Hi! Before you begin, please tell Jo this: What was going on in your
life that brought you to join Copy School today?

| <3 Joanna and all the great content she puts out....and so
as a copywriter who's newish to the field (1 year) and is

confident on the business side of things, | want to focus on

nd intuition in copywriting

building

@COPYHACKERS

u)

13 Mar 2018 04:43 PM

E Hi! Before you begin, please tell Jo this: What was going on in your
life that brought you to join Copy School today?

skills and ideally t

of them.

17 Mar 2018 05:26 PM O

a Hi! Before you begin, please tell Jo this: What was going on in your
life that brought you to join Copy School today?

I'm always searching for the right words. To be able to
message clearly would give me so much more

confidence.

12 Mar 2018 03:31 PM O

a Hi! Before you begin, please tell Jo this: What was going on in your
life that brought you to join Copy School today?

I'm tired of guessing wh s ad what doesn't. | want

to write copy with mo nd know that what I'm

writing will give me the

13 Mar 2018 02:57 PM O

= Hi! Before you begin, please tell Jo this: What was going on in your
life that brought you to join Copy School today?

I'm going to jump start my copywriting career by spending
a month or so sending out cold emails.

Copy School will give me th

confidently and submit powertui copy 10 clients.

» charge

13 Mar 2018 03:45 PM O

= Hi! Before you begin, please tell Jo this: What was going on in your
life that brought you to join Copy School today?

I'm a designer / developer who also works on copy for all of
the different mediums oyrnrac Rsansices are located

be more confident

| create on a day to day ba

in. | guess | just want t the copy that




We saw “confidence” enough
to hypothesize that it was an
important sales message.

So we added it to
our launch sales emails.

@COPYHACKERS




SUBJECT

The most brutally honest “FINAL DAY” email ever...

CONTENT

“OMG!!! Doors are closing”

“Hurry!! LAST CHANCE"

“FINAL WARNING - GET OFF THE DAMN FENCE”

All true - but also a reckless and unforgivable abuse of caps lock.

Let's tone it down and take a deep breath before it gets a bit too Nick-Cagey in here.

'Cos here's the thing:

There are no “doors” - there is no “fence” - and thankfully there’s no Nick Cage hijacking
the Copy Hackers keyboard either.

There's just you, me, Copy School and the best way for the 3 of us to get you what you
want.

And since our whole raison d'etre at Copy Hackers is to empower BADASS copywriters to
own your ability to make it rain on demand...

(while 2Xing, 5Xing and even 10Xing the invoices and respect that come with)
I'm gonna call you to a higher standard and insist that you NOT disempower yourself by

1) letting this Copy School info go cold in a Chrome tab and

2) watching the countdown timer hit ZERO before
3) shrugging your shoulders with a “Whoops... guess | missed it.”

Because that's not very badass.

@COPYHACKERS

In return, | promise not to insult your intelligence with metaphors about doors and
fences.

Cool? Cool.

Instead, | present to you...

Two real world options (please take one).
Option 1:

You're not an active copywriter - freelance or in-house - and you have no immediate
plans to make a serious go at it either.

Therefore it's easy enough to say...

Thx Jo, enjoyed the show, but it's time for me to pack it in and line up my fave Nick Cage
flick

Option 2:

You're an active (or aspiring) copywriter who has or will have landing pages to write,
email campaigns to sequence and a long-form sales page that will put your client or boss

-
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And when it comes to delivering that high-value work, you can't afford to guess.
Not anymore.

Because it's costing you a better job, more clients, better clients, respect and - the big
one - money. “Guessing” is the reason you're still not promoting yourself like you know
you should. It's why you're emailing your proposal to leads instead of confidently
presenting it on a Zoom call and talking about price. And it's why you feel like an
imposter anytime you even consider quoting something higher than a livable wage.

You play small.
Because you don't trust yourself to generate big results. Yet.
You don't have the confidence. Yet.

But you're open to the idea... You're starting to like the idea of, say, having an acute
sense of confidence with every 5-figure (omg!) proposal you send... with every 10,000
vord Airstory Doc you share... and with every masterful stroke of the Macbook Pro that
you Uiy D : S
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You don't want to “think” you're capable of doing a badass job.

You want to know.

And with that ultra-confident copywriter's swagger, you want to be able to charge the
fees that help copywriters like Tarzan Kay make six figures a year while working 4 days a
week. Tarzan took 10x Emails, applied what she learned... and has never looked back. So
did Prerna Malik, Marian Schembari and a world of copywriters.

Aren't you ready to take your place among their ranks?
Not because the countdown timer is ticking.
But because it's time.

Give Copy School a risk-free shot for 60 days at just $197/mo

~j 0

PS: You should be charging at least $200 an hour with what you learn inside Copy School.
(Not that you'll quote by the hour!)

With that rate, the math is simple. Even for this English major.
Invest $200 a month in Copy School. Pay for it with a single hour of work.

Give Copy_School a risk-free shot for 60 days at just $197/mo

Ends tonight...




And when it comes to delivering that high-value work, you can't afford to guess.
Not anymore.

Because it's costing you a better job, more clients, better clients, respect and - the big
one - money. “Guessing” is the reason you're still not promoting yourself like vou kKnow
you should. It's why you're emailing your proposal to leads instead of confidently
presenting it on a Zoom call and talking about price. And it's why you feel lixe an
imposter anytime you even consider quoting something higher than a livable wage.

You play small.
Because you don't trust yourself to generate big results. Yet.,
You don't have the confidence, Yet.

But you're open to the idea... You're starting to like the idea of, say, having an acute
sense of confidence with every 5-figure (omg!) proposal you send... with every 10,000
word Airstory Doc you share... and with every masterful stroke of the Macbook Pro that
you only wish your fellow Starbucks patrons could appreciate.

You don't want to “think” you're capable of doing a badass job.

You want to know.

@, CUPYHACKERS And with that ultra-confident opywriter's swagger, you want to be able to charge the




Test-worthy copy is not sitting
inside your head. Or mine.

Our job
is to lure it out, listen and repeat
it back In persuasive ways.




Push it through
copywriting frameworks
:rake th? most and formulas, and add
Interesting of . better practices.

the voice of ¢

the customer.
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“Breakthrough
or bust?”

HACKERS
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http://copyhackers.com
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